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Young Professionals Network: “PR Basics” course

Duration: Sep 25-Oct 15,

Time: 5 PM -8 PM

Venue: Chamber Office (12 Amosova Str., 15 floor)

The course will consist of 4 sessions, which will take place each Wednesday, 5PM - 8PM, from
September 25 till October 15 (Tuesday).

By the end of this course you will:
- Be able to develop a PR strategy and use the PR toolkit effectively
- Know the secrets of successful collaboration with journalists and opinion leaders
- Understand SMM basics
- Improve your writing skills in Ukrainian, Russian and English
- Form along-term vision for your career in PR
Program of the course:

1) Module 1: How to develop a PR strategy? — September 25

* PR campaign planning: resources, team, budgets

¢ Defining target audiences, messages, positioning

¢ "Roadmap": choosing the right tools, promotion channels, activities
* Measuring the effectiveness of PR campaigns

2) Module 2: How to get media coverage and involve opinion leaders? — October 02

* Choosing the right platform and finding relevant journalists

¢ How to build relationships with journalists and become a TOP expert for them

¢ What topics are of interest to the media and reasons why your news has not been published
¢ Tips for speakers: how to prepare for radio and television interviews

3) Module 3. Writing Skills — October 09




* How to clear texts from verbal garbage and be useful to the reader

e Typical grammar and stylistic errors, stop words

¢ Developing news hook: what to write if there is no news

¢ Genres of PR texts and their structure

e Storytelling: How to create stories so that they are cited and remembered

4) Module 4. How to be effective in social media? — October 15

¢ The basics of creating SMM strategies
¢ Content strategy and tone of voice: what and how to write?
¢ Possible post options - formats, layout, structure

¢ Ethics and virality of texts

Speaker

Olga Seleznova (Pikulska), Communications Consultant, Founder of TARGENTA
Communications School. Olga has over 12 years of experience in PR. She headed PR
departments of the Business Ombudsman Council, Asters and Paritet Law fFirms,
was in charge of CSR at Group DF International. In 2011, Marketing Media Review
included her in top 10 PR professionals in Ukraine under the age of 35. Currently she
advises top management and communication teams of government agencies,
business entities and NGOs. Details: www.olgaseleznova.com

For additional info and admission details, please contact Kseniia Yaroshenko, Events Coordinator at
kyaroshenko@chamber.ua
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Young Professionals Network: Kypc «OcHoBu PR»

Tpusanictb: 25 BepecHA-15 KOBTHSA,

Yac: 17:00 - 20:00

Micue nposegfeHHs: Odic Manatm (Byn. Amocosa, 12, 15 nosepx)

Kypc byae cknagatuca 3 4-x cecild, Wo NpoxoanTumyTh Lwocepeau, 17:00 - 20:00, 3 25 sepecHs no 15
YKOBTHS (BIBTOPOK).

LLlo B OoTpuMaETe B pe3y/ibTarTi:
e HaBuuTtecs po3pobasaTu PR cTpaTerito Ta epeKTMBHO BUKOPUCTOBYBATU PR iHCTpymeHTapin
e [loBigaeTecb NPO CEKPETH YCNIWHOI cniBnpaLi 3 XXypHanictTamu Ta Aigepamm yMoK
e 3po3yMieTe NPUHLMMN yCnilHOT pob0oTH B coumeperkax
e BpaockoHanuTe CBOi MMCbMOBI HaBUYKM YKPATHCbKOLO, POCIACHKOIO Ta aHINiINCbKOLO
e [lpaiiBOBO MOMpaLOETE HaZ LiKAaBMMM KeNcamm - B rpynax Ta iHOMBIAyaNbHO
e Cdopmyete goBroctpokose baueHHa Kap’epn y PR
Mporpama Kypcy

1) Moaynb 1: Ak po3pobutu PR cTpaTerito? — 25 BepecHs

e [naHyBaHHA PR-KamnaHii: pecypcu, KomaHaa, 6roaxkeTtu

e  Bu3HauYeHHS LiNbOBMX ayaANTOPIN, MeceaKiB, NO3ULLIOHYBaHHA

o "[lopoxKHA KapTa": BUDGIp NpaBMAbHUX iIHCTPYMEHTIB, KaHaliB NPOCYBaHHA, 3aX04iB
e  BumiptoBaHHA epeKTMBHOCTI PR-KamnaHiin

2) Moaynb 2: ik nonactv y 3MI Ta 3aay4ntn nigepis AYMoK? — 02 3KOBTHA

e Ak 0bpatM mangaHuunK ana nybnikauii Ta 3HalTK KypHanicTis
e AK byayBaTW CTOCYHKM 3 }KypHanicTamm Ta CTaTu 41a HMx ekcneptom Nel
e AKi Temu uikasi 3MI, abo Yomy BaLly iHPpopMaLLitO HE PO3MILLYIOTb

e Topagm cnikepam: fK Nig4roTyBaTUCA A0 iHTepB'to Ha pagio Ta TenebayeHHi



3) Moaynb 3. K nucatu, Wwob yntanmn? — 09 }KoBTHA

AK OYMCTUTM TEKCTM Bif, CNOBECHOIO CMITTA Ta BYTU KOPUCHUM YnTauy

KnacuyHi rpamaTryHi Ta CTUAICTUYHI NOMWAKK, FpamaTUYHMA Nik6e3 Ta cTon-c/ioBa
leHepyBaHHA iHGOpPMaLiNHUX NPUBOAIB: NPO WO NMUCaTH, AKLLO HOBUH HEMA
aHpu PR TeKcTiB Ta iX CTPYKTypa, NPUAHATHA ANA KypHaNicTiB

CTopiTeniHr: AK CTBOPHOBATYM iCTOPIT TaK, WOo6 iX LMTYyBanuM, NnamaATanum Ta Big4ysanm

4) Mogaynb 4. Ak 6yt edeKTUBHMMU B coLliasibHUX meaia? — 15 »KoBTHA

OcHoswu ctBopeHHA SMM cTpaTerii
KoHTeHTHa cTpaTeria Ta tone of voice: npo wo Ta Ak nucatn?
MoaumBi noctu - popmatn, obOpPMAEHHS, CTPYKTYypa

lrieHa Ta BipanbHICTb TEKCTIB

Jonosigau

Onbra CenesHboBa (MiKynbCbKa) — KOHCYNbTAHT 3 KOMYHiKaL,ii1, 3aCHOBHMK LLIKOAN
KomyHiKauin TARGENTA. Onbra mae noHag, 12 pokis gocsigy po6otu B PR.
OuontoBana KOMyHiKaLiitHi genapTameHTn Paan 6isHec-ombyacmeHa, opuanyHmnx
dipm «Actepc» Ta «lMapuTteT», KepyBasa HanpPAMOM KOPNopaTUBHOI
BignosiganbHocTi y Group DF International. Y 2011 poui *kypHan Marketing Media
Review BkatoumB ii y Ton--10 Kpawmx PR-¢paxisLiB YkpaiHu B KaTeropii «a0 35
POKiB». KOHCYNbTYE TON-MEHEeAXKMEHT Ta KOMYHiKaLLiHi KOMaHAW Aep’KaBHUX

OpraHiB, KOMepLiMHMUX cTPYKTYp Ta HIO.

3a goaaTkoBoto iHGOpPMaLLiEl Ta yMOBM yyacTi, 3BepTaliTecs go KceHii ApolueHKo, KoopanHaTtopa i3
opraHisau,ii 3axoais kyaroshenko@chamber.ua
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